- — Ken Lane, ]

“I have to thank... every D], every radio guy, every
promotions guy, everybody who ever put up a poster for
me and spread the word.”

“I have yet to see the big reaction you want to see to
. of o . 2 . .

a hit until it goes on the radio. 'm a big, big fan

of radio.”

“Radio has proven itself time and time again to be the
biggest vehicle to expose new music.”

Music Group, 2005

— Tom Biery, Senior Vice President for Promotion,
Warner Bros. Records, 2005

“That’s the most important thing for a label, getting
your records played.”

“Radio helped me a lot. That’s the audience. I can’t see
them, but I know they’re there. I can’t reach out and
touch them with my hand, but I know they’re there.”

“If a song’s not on the radio, it'll never sell.”

“Air play is king. They play the record, it sells. If they

— Jim Mazza, President, Dreamcatcher Entertéinment, 1999

— Jo Dee Messina, recording artist, 1999

It’s hard not to recognize local radio’s role in promoting new music and new artists.
In fact, the majority of Americans say radio is the first place they discover new music.

Preserve local radio.

Fight the performance tax.
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