
Broadcasters:  
Taking Action to End  
The Opioid Epidemic



Heroin and other opioids are ravaging communities across the country. More Americans die 
from drug overdoses than in car crashes or gun violence, with deaths from heroin increasing 
248 percent between 2010 and 2015.

The National Association of Broadcasters (NAB) and the Partnership for Drug-Free Kids 
are uniting to help end this crisis and assist families struggling with substance abuse by 
empowering them with information, support and guidance. 

Local radio and television stations are uniquely positioned to increase awareness of this 
epidemic and are participating in a multiplatform campaign to combat abuse and encourage 
treatment. Broadcasters around the country are airing public service announcements, hosting 
town hall meetings, providing in-depth news coverage and using their digital apps and social 
media channels to share information and fight this growing epidemic. 

NAB and the Partnership for Drug-Free Kids are providing all the tools they need, from 
programming ideas and public service announcements (PSAs) to social media resources,  
at nab.org/addiction. 

Broadcasters Launch Campaign to Help End Abuse



Spreading the Word

Radio and television stations across the country are providing extensive news coverage and donating 
airtime to programs and PSAs to educate their audiences on the opioid epidemic.The following is a 
sampling of broadcaster initiatives: To view these reports and read more about how local stations  
have helped bring awareness to prescription drug abuse, please visit nab.org/addiction.

            •  The Arizona Broadcasters Association  
worked with stations throughout the state to air  
an eye-opening documentary, created by the 
Cronkite School at Arizona State University, on the 
same date at the same time, often referred to as a 
“roadblock,” to ensure this important message 
reached the maximum number of people.

•  Since 2013, the Sinclair Broadcast Group has  
organized and aired live town hall meetings across  
the country featuring public health officials, drug 
counselors, law enforcement and drug addicts. 
Each local station also uses their digital properties 
to share “Hooked on Heroin,” an investigative 
report focused on the growing public health crisis.

•  Midwest Communications launched a live, five-hour special “Heroin in Wisconsin: Save Our 
Families,” where morning show hosts engaged listeners in a conversation about opioids and 
provided in-depth coverage on Wisconsin’s growing addiction problem. The stations also raised 
money for heroin and opioid treatment facilities.  

      
•  CBS has aired more than $11 million worth of anti-

opioid PSAs. The network’s “60 Minutes” also aired 
an in-depth feature on “The Heroin Epidemic.”



•  In the last few years, ABC-owned stations and affiliates 
have been on the front lines reporting on the opioid 
epidemic. In March, ABC News’ “World News Tonight” 
anchor and “20/20” co-anchor David Muir aired a special 
report, “Breaking Point: Heroin in America.”

•  FOX Television Stations produced four special reports  
on heroin addiction in the last year. These reports led  
to a half-hour news special that aired on multiple  
FOX newscasts.

            •  Univision has devoted enormous resources to  
covering the opioid crisis, including programming  
on its highly-rated KMEX-TV in Los Angeles and a 
multi-part documentary detailing abuse in Chicago  
that aired on the Fusion network.

•  NBC Nightly News has taken multiple in-depth looks at 
the nation’s growing heroin addiction crisis. In addition, 
NBC-owned stations have devoted enormous resources 
to the issue. WCAU-TV Philadelphia won an Emmy for its 
half-hour special “Generation Addicted.” 



•  “Inside the Triangle,” a six-week investigation by 
TEGNA NBC affiliate WXIA in Atlanta, dove into the 
heroin crisis in the city’s suburbs. This was followed by 
numerous broadcast reports and social conversation 
by the station and its viewers.

•  Hearst’s WMUR-TV in Manchester, N.H., took an  
in-depth look at the heroin epidemic with a special 
town hall meeting. A panel of experts heard from 
people on the front lines, including family members, 
addicts, emergency responders and doctors.

•  In the last year, ABC-owned TV stations, CBS Television Network and iHeartMedia have devoted 
more than $15 million in airtime to sharing public service announcements on the opioid epidemic.

•  Graham Media’s KSAT-TV in San Antonio took a deep 
dive into the opioid epidemic in South Texas with a 
series of stories and links to resources airing both on 
air and online. 

As the largest providers of public service in the country, radio and television broadcasters’ 
dedication to helping their communities sets them apart from other media. America’s  

broadcasters are honored to join with The Partnership for Drug-Free Kids to help bring  
an end to the senseless death and devastation caused by opioid abuse in this country.



For more information on  
NAB’s campaign to end opioid abuse,  

visit nab.org/addiction.

To learn more about the 
 Partnership for Drug-Free Kids’ Medicine Abuse Project, 

visit drugfree.org.


